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This market is built upon relationships… 

Why exhibit at the Midwest Professional Bakers Educational Conference?

• Access to independent retail and multi-unit bakeries from the entire region
• 9 hours of dedicated exhibit time
• Demonstrations on the exhibit floor to keep customers in and moving around the hall
• Introduce your products to potential customers
• Reinforce your brand to existing customers

Section 1. Exhibitor Information (Additional booth staff, beyond the complimentary 2, require a full registration)

Exhibiting Company: __________________________________________________________________________________________________________________

Contact Name: (for communications purposes) _____________________________________________________________________________________________

Address:______________________________________________________________________________________________________________________________

City: ___________________________________________________________________  State: ___________  Zip: _______________________________________

Phone: _____________________________________________________________  Email: ___________________________________________________________

1st Booth Staff Name: _________________________________________  Phone: ___________________________  Email: ______________________________

2nd Booth Staff Name: _________________________________________  Phone: ___________________________  Email: _____________________________

Additional Tickets: Sunday Bakery Tours (qty) _______ $25        Monday Lunch (qty) _______ $20    Monday Banquet (qty)  _______ $75         

Totals: $ __________________________    

Section 2. Booth Selection & Costs
Are you RBA Member? ❏ Yes ❏ No          ID#: _______________________________

Costs: (per 8x10 booth)

RBA Member* Non-Member

Corner $1,550 $1,850 

In-Line $1,300 $1,500 

*Membership must be current at time of sign-up and through March, 2007.

Section 3. Sponsorships
❏ Premier Sponsor - $10,000

❏ Lanyards - $2,500

❏ Conference Tote Bags - $3,000

❏ Conference Banquet - $5,000

❏ Opening Reception - $2,500

❏ Networking Lunch/Monday - $2,000

❏ Morning Education Sessions - $1,000 per 

❏ Demonstrations - $1,000 per 

❏ Bakery Tours - $3,000

Section 4. Payment
A. Booth Fees & Tickets
________ In-Line + _________________ Corner =  $ ____________________

Tour & Food Function Tickets $ ____________________

B. Membership Dues* $  ____________________
(CHECK ONE): 
❏ $750 Gold Membership   ❏ $350 Allied Corporate Membership

*Contact RBA to verify membership if necessary.

C. Sponsorship Costs $  ____________________

D. Total submitted with contract = $  ____________________

Payment Method:
❏ Check* ❏ VISA ❏ MasterCard ❏ American Express

Account #: ______________________________________________

Expiration: _______________________________________________

Name on Card: ___________________________________________

Signature:
_________________________________________________________

*Checks must be in U.S. dollars and made payable to RBA.

Section 5. Acceptance 
The application, including the provisions in RBA’s Rules and Regulations, shall become the
contract between the parties upon acceptance by the Midwest Professional Bakers Educational
Series.  The 2007 Rules and Regulations may be viewed online at www.rbanet.com or by calling
RBA at 703-245-8093 for your copy.  A photocopy or facsimile of the original signature shall be
equivalent to the original signature.  The place of making of this contract shall be deemed to be the
State of Virginia, USA.  All cancellations must be in writing (email sent to mgedris@rbanet.com)
and will only be accepted through February 22, 2007. All refunds will incur a $75 processing fee.
No refunds will be made after February 22, 2007.  This contract will not be processed without
payment and signature.

Booth location preferences:* 

#1: _______________________________________

#2: _______________________________________

#3: _______________________________________

*The preferences given for booth location are for
guidance and are not guaranteed until assigned and
approved by RBA.

We do not wish to be in proximity to the following companies: 

#1: _______________________________________ #2: _______________________________________   #3: ______________________________________

Mail or fax completed Exhibit Space Rental Agreement Form to:
RBA, 8201 Greensboro Drive, Suite 300, McLean, VA 22102 or 703-610-9005. Email mgedris@rbanet.com  with any questions.

Signature: _______________________________________________

Printed Name: ___________________________________________

Date: ____________________________________________________

RBA USE ONLY: RBA Member:     ❏ Yes       ❏ No

Space Assigned: ___________ Total SF: _____________

*In Mid-January the Wyndham Hotel will become a West in property.





Goal and Objectives 
The Retail Bakers of America’s mission is to improve
the operation and profitability of retail bakeries
through education, information and other services.
The Professional Bakers Education Program and
exhibit hall fulfill this mission.  The regional
Professional Baker’s Education Series is designed
to bring retail bakers, decorators, suppliers, and
industry leaders from around the region.

Schedule*
Move In:
Sunday, March 25, 2007          9:00am – 2:30pm

Exhibits Open:
Sunday, March 25 , 2006         3:00pm – 7:00pm
Monday, March 26, 2006        10:00am – 3:00pm

Move Out:
Monday, March 26, 2006          3:00pm – 8:00pm 

*Schedule is tentative and subject to change

Your Exhibit Investment
(standard 8 x 10 booth space)

Booth Type: RBA Member Non-Member
In-Line Booth $1300.00 $1550.00
Corner Booth $1600.00 $1850.00

Includes:
• Pipe and Drape Package – 8’ draped back wall

and 3’ side rails
• Two complimentary conference registrations for

exhibit personnel
• Networking social functions in the exhibit hall
• One 7” x 44” booth identification sign listing your

company name and booth number
• 24 hour security
• Post-conference attendee list
• Listing in the MPBEC Exhibitor Directory on the

conference web pages

Premier Sponsor - $10,000
Sponsor will receive recognition as
sponsor of the conference in
conference program and marketing
materials; recognition as a sponsor on
the entrance unit along with RBA and
CARBA; recognition on all directional
signage; opportunity to provide
promotional material to be handed out
with registration materials; free ad in
conference program.

Lanyards - $2,500
Sponsor will receive logo recognition
on lanyards; recognition in the
conference program and on marketing
materials.

Conference Tote Bags - $3,000
Sponsor will receive logo recognition
on tote bags along with the logos of
RBA and CARBA; recognition in the
conference program and on marketing
materials.

Conference Banquet - $5,000
Sponsor will receive signage at the
banquet; opportunity to welcome
attendees to the banquet and give a
brief presentation on company;
opportunity to have promotional
materials distributed; recognition in the
conference program and on marketing
materials.

Opening Reception - $2,500
Sponsor will receive signage at the
reception; opportunity to welcome
attendees to the conference;
recognition in the conference program
and on marketing materials.

Networking Lunch on Monday -
$2,000
Sponsor will receive signage at the
luncheon; opportunity to have
promotional materials distributed;
recognition in the conference program
and on marketing materials.

Morning Education Sessions - 
$1,000 per session
Sponsor will receive individual signage
at each demonstration; recognition on
the master events signage; recognition
in the conference program and on
marketing materials; opportunity to
introduce the speakers.

Demonstrations - $1,000 per demo
Sponsor will receive individual signage
at each demonstration; recognition on
the master events signage; recognition
in the conference program and on
marketing materials; opportunity to
introduce the demonstrators.

Bakery Tours - $3,000
Sponsor will receive signage on each
bus; recognition in the conference
program and on marketing materials;
water bottles with name and logo to be
handed out on the bus; representative
of company on each bus. 

Custom Sponsorship
Feeling creative? Have a sponsorship
idea that isn’t listed in our materials,
but would increase your visibility? RBA
is committed to providing you with the
support you need for success. Please
contact RBA to discuss your
sponsorship ideas.

ACH Food Companies
Inc.
American Almond
Products, Inc.
BakeMark
Bakery Crafts
Barry Callebaut
Caravan Products
Dawn Foods

Decopac
Fleischmann's Yeast
General Mills/Pillsbury
King Arthur Flour
Lesaffre Yeast
Corporation
Pfeil & Holing Inc.
Puratos
The Unger Company

Sponsorship Opportunities
Enhance your organizations branding with your current and potential customers
as well as your overall ROI by becoming a sponsor of the Midwest Professional
Bakers Educational Conference. Several Sponsorship options are available
which include:

Past Exhibitors Include:

For more information
Contact Mark Gedris at mgedris@rbanet.com, 703.245.8093, or visit the RBA
Web site at www.rbanet.com. 

The following materials comprise the contract regulations set forth by The
Retail Bakers of America for all organizations and their personnel
exhibiting at the Midwest Professional Bakers Educational Conference.

Contract for Space — The “Exhibit Space Rental Agreement” must be
completed in its entirety. Applications will not be processed or spaces
assigned until both contract and payment are received at the Retail
Bakers of America (hereinafter referred to as RBA) headquarters located
at 8201 Greensboro Drive, Suite 300, McLean, VA 22102.  The signed
“Exhibit Space Rental Agreement” and subsequent notice of assignment
constitute a contract between RBA and the exhibitor. 

Floorplan — All measurements shown on the floor plan have been made
as accurately as possible. However, RBA reserves the right to make such
modifications as may be needed, making equitable adjustments with the
affected exhibitors.

Assignment of Space — Booth space will be assigned at the discretion
of RBA with due regard to the history of support for the conference and
timeliness of “Exhibit Space Rental Agreement” submission. The decision
of RBA with respect to booth space will be final and binding upon all
exhibitors. 

Subletting of Space — RBA prohibits exhibitors from assigning or
subletting any part of their allotted exhibit space with another business or
firm. Contracts for exhibit space are between RBA and each individual
exhibitor, not between exhibiting companies. Therefore, the subletting of
space is grounds for RBA’s termination of any contract that exists. 

Refund and Cancellation Policy — All cancellations and
reductions in space must be in writing and will only be
accepted through February 22, 2007. All refunds will incur
a $75 processing fee. No refunds will be made after
February 22, 2007.  

Use of Space — Displays must be contained within the
assigned booth spaces in such a way that they do not
interfere with other exhibitors’ displays. Canvassing or
distributing advertising matter outside of the exhibitor’s
rented space is not permitted.

Physical Rules and Restrictions
1. For all booth types, the term exhibit booth is considered to
be contained in the space stated in the individual schematics
set out within this prospectus, to the maximum heights stated.
In no case is the exhibit hall ceiling, whether directly above
the booth or not, considered to be part of the booth. No
ceiling projection will be allowed.
2. Height restrictions are noted on the floor plan.  The total
height of a booth is measured from the floor to the highest
point of the tallest object in a booth. The exhibitor will absorb
all costs for this service.  Please contact RBA with any
questions.
3. All materials within the exhibit booth area including, but

not limited to actual display unit, decorative items, furnishings,
fabrics and floorings must meet and comply with all national,
local and facility fire, electrical, plumbing, safety and
hazardous material codes. Proper written certification must be
available for viewing at the request of RBA. 
6. Any item or items that do not comply are subject to
immediate correction or removal at the discretion of RBA at
the exhibitor’s expense. 
7. RBA reserves the right, with no liability whatsoever for
damage, spoilage, or loss, to dismantle, dispose of, store or
clear from the premises any display material, goods, property
or merchandise of an exhibitor who has failed to comply with
the aforementioned removal requirements and to order such
work to be done at the sole expense of the exhibitor.

Installation and Dismantling of Displays — All displays
must be erected and substantially ready for viewing by
2:45 p.m. the day of the official opening of the exhibition
(03/25/07). RBA reserves the right to reassign any
unoccupied space at this time, irrespective of any
contracts made or payments received. Noisy or unsightly
work in any exhibitor’s booth area after the above deadline
and/or during show open hours is prohibited. Teardown
begins at 3:00 p.m. on the last day (03/26/07), exhibitors
are not permitted to begin dismantling before the exhibition
has been officially closed unless approved in writing and in

advance of the show’s opening date by RBA. The deadline
for removal of all materials from the exhibit hall will be
enforced. 

Storage of Boxes and Crates — Exhibitors will not be
permitted to store boxes or packing crates in or behind
booths. Boxes and crates must be removed from the
exhibit floor one hour prior to the Exposition opening and
will be placed in storage provided they are properly
labeled for storage. 

Care of Exhibit Space — The exhibitor must, at their own
expense, vacuum, maintain, and keep the exhibit in good
order along with the space, which has been contracted for
the duration of the show. Booths located on the end of
aisles, particularly those using elliptical telescoping
backdrops, are required to dress the outside edge such
that there appears to be a flush, finished appearance
where one space abuts another. 

Labor/Safety/Fire — Exhibitors will comply with all
applicable statutes, ordinances, rules and requirements
relating to health, fire, safety, and use of the premises.
Booth decorations must be flame proofed and all hangings
must clear the floor. Electrical wiring must conform to all
federal, state, and municipal government requirements and
the National Electrical Code Safety Rules. If inspection
indicates that an exhibitor has neglected to comply with
these regulations, or otherwise incurs fire hazards, the
right is reserved to cancel, at exhibitor’s expense, all or
such part of the exhibit as may be irregular.

Booth Personnel — Displays must be staffed during all
Exhibition open hours. Badges must be worn at all times
for admission to the Exposition. 

Operating Restrictions — RBA reserves the right to
restrict displays which for any reason become
objectionable and to prohibit or remove any displays
which, in the opinion of RBA detract from the general
character, theme, purpose or appearance of the
convention. The following activities are forbidden within
any part of the exhibit facility unless approved in advance
by RBA:
• Serving or distributing alcoholic beverages by exhibitors or
their representatives within any part of the exhibit hall.
• Sponsorship of food or beverage event (other than those
arranged or sanctioned by RBA) within the exhibit area, at the
meeting hotels, or any facility used for the meeting, during
meeting dates.

Sound — Police your own booth to be sure that the noise
level from any demonstrations or sound systems is kept to
a minimum and must not interfere with others.  

Giveaways/Prize Drawings — Samples, catalogues,
pamphlets, souvenirs, etc. may be distributed by exhibitors
and booth personnel within their booth. Exhibitors
interested in conducting prize drawings, awards for
signing of names, address, etc., must submit their intention
in writing and receive written approval from RBA prior to
publishing ads or any other notice of such giveaway or
prize drawing. Signs showing the price of prize items must
not be displayed.  

Liability and Insurance — The exhibitor assumes the entire
responsibility and liability for losses, damages and claims
arising out of injury or damage, including that by fire and
theft, to exhibitor’s displays, equipment and other property
brought upon the premises of the Wyndham Northwest
Chicago and shall indemnify and hold harmless the
Wyndham Northwest Chicago, RBA, CARBA and their
agents, servants, employees, officers, directors, staff and
members. Each participant, by signing the application for
participation expressly understands that they release RBA
from, and agree to indemnify it against any and all claims
for such loss, injury or damage. If RBA shall be held liable
for any event, which might result from a particular
exhibitor’s action or failure to act, such exhibitor shall
reimburse and hold harmless RBA against any liability
resulting there from. Exhibitors must adequately insure
their materials, goods, wares and exhibits against loss or
injury of any kind and must do so at their own expense;
RBA and the Wyndham Northwest Chicago are not
responsible for any loss (however caused) to any property
of any exhibitor. Exhibitors are solely responsible for their
own actions during the Midwest Professional Bakers
Educational Series. RBA will provide security service
during the official hours of installation, dismantle, overnight
and exhibit hours. The furnishing of such service is in no
case to be interpreted by exhibitors as guaranteeing them
against loss or theft of any kind.

Amendment to Contract Regulations — Any and all
points not covered specifically are subject to the decision
of RBA. RBA may, in its sole discretion, make reasonable
changes, amendments, or additions to contract
regulations. Any such changes shall be binding on
Exhibitor equally with the other regulations contained
herein.

Floor Plan EXHIBITOR TERMS AND CONDITIONS




